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Innholdog hensikt

c

Innhold

Beskrive hvordan man arbeider med ontologier
| virksomheter

Hensikt

Vise arbeidsoppgaver og stillinger som er aktuelle for
studenter fra HIO
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Om Halogen

Norsk konsulentselskap
Informasjonsarkitektur, strategi og webanalyse
42 ansatte

Holder til i Oslo I



CaseTelenorgglobaleintranett (Way of Work)

Telenor

Blantverdensb stgrsteinnen TeleCom

telenor

14 land

35000+ansatte

Omlgsningen
Verktgyfor kommunikasjorog samhandlingnternt
Visjonsdreveprosjekt

Entaksonomiutgjarryggraden Igsningen I



What if Bang
had never
met Olufsen?
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Challenge: undocumented knowledge

(

80 % of the knowledge is in peoples head *)
A Knowledge workers use as much as 40% of their time to find answers

A Theyuse more than 20% of our time finding answers that others in the
company already have

A Employees are more likely to turn to colleaguesifidormation

A Connecting people is the fastest way to speed up
knowledgereuse

*)http ://www.cmbg.org/papers/2003Presentations/P94
Capt%20&%20Using%20Val%20Undoc%20KnowsaP0 ewis%20Hanes. ppt
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Challengefragmented information
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Informasjonsmodellen som taksonomien er en del a

Navigasjon
A Menystruktur
A Brukt for hierarkiske strukturer

/O
Relasjoner O\O/
A Eksplisitt definerte lenker mellom \ X
innholdelementer O

O 4
Klassifikasjon
A Forbedret gjenfinning, falge lover og Content type: Report

. Owner: Company X
forskrifter Language: English

Folksonomy(brukerdefinerte termer)

A Rating, kommentarer, bokmerker,
emneord)
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Navigasjon vs klassifikasjon

Websider Taksonomi (kompetanseomrader) Informasjonselementer

Portal I Strategy and finance

Business strategy Business development

Loremipsum dolor sit amet, odioiusto set _ Business strategy ' Site x

diamnonummycaremclarem Business p lan

Domain experts Workspaces

f Ola Normann Workspace 1 Market and product Workspaces
fi Kari Andersen Workspace 2 Marketing and branding

# Jgrgen Dalen

! Topic pages Market strategy

Related documents Workspace 1 Market research and analysis —
Document 1 Document 3 Workspace 2 Product management I

Document 2 Document 4

Documents

Sales and customer relations
Customer support
Direct sales
Etc

Persons (My Site)
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Solution name
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